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THE INFLUENCE OF BRAND IMAGE, PRODUCT QUALITY AND
PRICE ON PURCHASE INTENTION ANDROID PHONE
SMARTFREN IN SURABAYA
Andre Arganata Gunawan




The purpose of this study was to propose and test the effect of brand image,
product quality and price of the purchase intention android phone Smartfren in
Surabaya. Models and hypotheses were tested with a sample of 120 respondents.
Data were Analyzed using multiple linear regression analysis. Results of the the
data found that the brand image, product quality and price has a significant
positive influence on purchase intentions. This paper shows that the brand image
plays an important role towards a product. so pila equipped with good product
quality and the price offered Obtained According to the product.
Keywords: Brand Image, Product Quality, Price, Purchase Intention, multiple
linier regression analysis
